
Contents:

p-ISSN : 2319-7668e-ISSN : 2278-487X

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IOSR IOSR Journals
International Organization
of Scientific Research

Volume : 22  Issue :  11 Series-3

Brand Loyalty of Cold-Drinks and Its Socio Economic and Demographic       01-07

Determinants

Pinky Baruah, Dr. Jiten Hazarika

Impact of Ownership Structure, Capital Structure, Investment                     08-31

Opportunities on Dividend and Value Policy Company

Mustafa, Masdar Mas'ud, Asriani Junaid, Andi Nirwana Nur, Munawir Nasir

Influence of Online Services Rebranding On Customer Service Delivery       32-40

in the Banking Sector in Eldoret Town

Sheila Cherop Tenai, Dr. Josphat Kwasira

Financial Innovation and Adoption of Public Private Partnerships in             41-47

Kenyan Public Universities

Francis Mukatia Asakania, Gregory S. Namusonge, Maurice Sakwa

Exploring the leisure motivations of college students – The case of a           48-50

junior college in southern Taiwan

Ming-Kuei Chien

Opportunities and Challenges faced by Managers of hypermarkets in           51-67

Organised retail in India with special reference to the tier II city Ghaziabad 

during COVID-19 in India

Alok Mittal, Dr. Upasana Tyagi


	Page 1

