
Contents:

p-ISSN : 2319-7668e-ISSN : 2278-487X

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IO
S
R
-J

B
M

IOSR IOSR Journals
International Organization
of Scientific Research

Volume : 28 Issue : 10 Series 2

Human–AI Iterative Knowledge Value Creation: An AKCV              01-03

Framework for AI-Assisted Retail Marketing Decisions

Chair Time Is Access Time: Governed Artificial Intelligence,          04-10

the CLEAR-Dent Framework and the Recovery of Dental 

Care Capacity for Underserved Americans

ENGLISH AS A LINGUA FRANCA OF GLOBAE BUSINESS:         11-20

A TOOL FOR ECONOMIC INTEGRATION IN AFRICA - THE

CASE OF ILEBO, DRC

 A Cybersecurity Governance Framework for Strengthening            21-35

Policy Compliance and Organizational Cybersecurity 

Management

The Impact of Influencer Marketing on the Buying Behavior           36-47

of Young Consumers: A Case Study based on the Generation 

Z of Bangladesh

A Study on Service Quality in Pet Supply Stores                          48-50

 Scaling Fintech Operations Across Fragmented African                51-59

Markets: Operational and Regulatory Strategies for Multi-

Country Expansion

Examining the Relationship between Financial Ratios and             60-66

Firm Performance: Evidence from Listed Cement Companies 

in Bangladesh


	Page 1

