
IOSR Journal of Business and Management (IOSR-JBM)  

e-ISSN: 2278-487X, p-ISSN: 2319-7668. Volume 19, Issue 9. Ver. III. (September. 2017), PP 01-04 

www.iosrjournals.org 

DOI: 10.9790/487X-1909030104                                www.iosrjournals.org                                               1 | Page 

 

E-Banking Attributes on the Diffusion of Innovation in Indian 

Banking Services 
 

Shilpa Rai
1
, Dr. R.K.Kushwaha

2
 

Research Scholar, Department Of Management Studies, 

SriSatyaSaiUniversityofTechnologyandMedicalSciences, Sehore, Madhya-Pradesh (India) 

Assistant Professor, Department Of Management Studies, 

SriSatyaSaiUniversityofTechnologyandMedicalSciences, Sehore, Madhya-Pradesh (India) 

Corresponding Author: Shilpa Rai
1
 

 

Abstract: As of late, the selection of E-Banking started to happen broadly as a channel of dispersion for 

monetary administrations because of quick advances in Information Technology (IT) and concentrated 

aggressive saving money markets. Notwithstanding this development of IT around the world, Indian banks keep 

on conducting the greater part of their saving money exchanges utilizing conventional techniques. 

Understanding the explanations behind the absence of such mechanical advancement in creating nations, for 

example, India will build up a productive research. This paper will address what are the empowering agents 

and the inhibitors of e-banking reception in the Indian banking industry. In this examination, four discernments 

issues were investigated: Diffusion of Innovation; E-Banking Services, Customer’s Adoption and Usability. 

From an examination of semi-organized meetings, the discoveries uncovered that all these four discernments 

issues mutually gave a superb comprehension of what were the empowering agents and inhibitors of e-

managing an account appropriation.  
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I Introduction 
 Electronic banking has risen up out of such an innovative improvement. The target of the present 

research is to examine and break down the advance made by Indian managing an account industry in reception 

of innovation. The examination is auxiliary based and logical in nature. The advance in e-banking in Indian 

managing an account industry is measured through different parameters, for example, Computerization of 

branches, Automated Teller Machines, Transactions through Retail Electronic Payment Methods and so on. 

Measurable and scientific devices, for example, basic development rate, rates and midpoints and so on are 

utilized. The exploration additionally features the difficulties confronted by Indian banks in appropriation of 

innovation and suggestions are made to handle these difficulties. The research presumes that in years to come e-

banking won't just be satisfactory method of E-Banking yet favored method of banking finance.  

Electronic Banking in basic terms implies it doesn't include any physical trade of cash; however it's altogether 

done electronically, starting with one record then onto the next, utilizing the Internet. Internet banking an 

account is much the same as would be expected banking money, with one major special case. You don't need to 

go to the bank for exchanges. Rather, you can get to your bookkeeping time and from any piece of the world, 

and do as such when you have room schedule-wise, and not when the bank is open. For occupied administrators, 

understudies, and homemakers, e banking is a virtual gift.  

 Information technology has turned into an important instrument in the present associations. Banks 

today work in an exceptionally globalized, changed, privatized and a focused domain. Keeping in mind the end 

goal to make due in this condition banks need to utilize IT. IT has presented new business worldview. It is 

progressively assuming a noteworthy part in enhancing the administrations in the banking money industry. 

Indian e-banking service has seen colossal improvements because of far reaching developments that are 

occurring in the data innovation.  

 

II Literature Review 
Centeno (2004)

1
 contends that speed, the comfort of remote get to, 7/24 accessibility and value impetuses are 

the primary inspiration factors for the purchasers to utilize E- Banking. Durkin, et. al. (2008)
2
 noticed that the 

straightforwardness of the items offered by means of web saving money encourages the appropriation of E- 

Banking by purchasers. Calisir and Gumussoy (2008)
3
 think about the purchaser view of web saving money 

and other managing an account channels and report that web saving money, ATM and telephone saving money 
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substitute each other. Maenpaaet. al. (2008)
4
 look at the shopper view of E- Banking in Finland and their 

discoveries show that commonality has a directing part in the discernment. Guerrero, et,al. (2007)
5
 look at the 

use of E- Banking by Europeans and their outcomes show that responsibility for money related items and 

administrations, mentality towards funds and trust in the web as a saving money channel impact clients‟ use of 

E- Banking. Affirming different papers, Sohail and Shanmugham (2003)
6
report openness of web, attention to 

e-managing an account and imperviousness to change are observed to be impacting Malaysian's utilization of E- 

Banking. Another factor that advances customers utilization of E- Banking is vender bolster (Nilsson, 2007)
7
. 

Seen hazard was one of the central point influencing purchaser appropriation, and additionally consumer loyalty 

of E- Banking administrations (Polatoglu and Ekin, 2001)
8
.  

 

 Seen chance more often than not emerges from vulnerability. Howcroft, et. al., (2002)
9
 the chief 

attributes that restrain internet saving money reception are security and protection. In Malaysia it was 

discovered that security was principle hindrance to internet business extension. Security is maybe the most 

dreaded issue on the web. Banks and clients go for broke by managing electronically (Mukti, 2000; Chung and 

Paynter, 2002)
10

. It is noticed that in spite of the fact that shopper's trust in their bank was solid, yet their trust 

in the innovation was powerless (Roboff and Charles, 1998)
11

. The present purchasers are progressively more 

worried about security and protection issues (Howcroft et al., 2002)
12

.  

 

 Potential client’s specified Internet security, web based saving money directions, consumers‟ 

protection, and bank's notoriety for being the most essential future difficulties of web based saving money 

selection. (Aladwani, 2001)
13.

For sure, in Aladwani's (2001)
13a

 investigation of E-Banking, potential clients 

positioned web security and customers‟ protection as the most vital future difficulties that banks are 

confronting. Seen helpfulness, saw Web security has a solid and direct impact on acknowledgment of E- 

Banking, as well. An abnormal state of saw chance is thought to be a boundary to spread of new developments 

(Ostlund, 1974)
14

. Affected by the creative energy catching stories of programmers, clients may expect that an 

unapproved gathering will access their online record and genuine money related ramifications will take after. 

The overview by White and Nteli (2004)
15

 found that UK shoppers positioned the security of bank’s site as the 

most critical characteristic of E- Banking benefit quality.  

 

 This across the board nervousness is distinctively delineated by the consequences of Sathye (1999)
16

, 

who announced that seventy five percent of Australian respondents communicated security worries with respect 

to electronic keeping money. Generally speaking, the writing gives off an impression of being unequivocal in its 

finding that the level of saw chance is adversely identified with the state of mind towards putting money on the 

World Wide Web (Black et al., 2001; Rotchanakitumnuai and Spence, 2003; Singh, 2004; Lee et al., 2005 

and Gerrard et al., 2006)
17

. Therefore, this examination utilizes saw security as an indicator of customer 

acknowledgment. A lion's share of studies feature the way that "security" is the greatest single worry for clients 

when confronted with the choice to utilize E- Banking. Security has dependably been an issue, yet its degree has 

changed from unimportant questions about the protection of individual data to stresses of money related 

misfortune (Sayar and Wolfe, 2007)
18

. White and Nteli (2004)
19

 find that "security" is the most imperative 

property for UK web saving money clients. It is trailed by "responsiveness of administration conveyance (speed 

and convenience)", "usability", "validity of the bank", and "item assortment". Akinci et al. (2004)
20

find that the 

determination of anE Banking specialist coop is affected by security, dependability and protection. Security, 

which includes shielding clients from the danger of misrepresentation and budgetary misfortune, has been 

another critical issue in safe utilization of the web when leading monetary exchanges in Saudi Arabia (Sohail 

and Shaikh, 2007)
21

. 

 

III Objectives Of The Study 
 The main purpose and contribution of this research is to understand the adoption of online banking 

services by customers and to investigate the issues that enhance or impede the likelihood of online bank 

customers using the service. This will be done through examining the relevant theoretical concepts, studying the 

co-evolution between business and information technology, and the gap formation between the two entities 

namely online banking systems and users, the study also examines the reason for this gap formation, different 

online banking models and hypothesis and factors that affect customer adoption of online banking services. 

 

3.1 THE RESEARCH GOALS ARE: 

 To study the adoption of online banking services by customers  

 To investigate the issues that enhances or impedes the likelihood of online bank customers using the 

service.  

 To study the different factors affecting the customer's adoption of online banking services. 
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This research focuses on the online banking environment, Diffusion of Innovation and customer's adoption of it 

in Indian Banking System. To the best of the knowledge this is the first study made about customer's adoption 

of online services in India. This framework will help to increase the numbers of customers through clarification 

of the different hypothesis that positively enhance adoption of online banking services in India. 

 

RESEARCH METHODOLOGY 

 In order to carry out any research investigation, there is a need of a systematic method and to adopt a 

well-defined procedure for each and every research. There is also a need methodology of any research 

constitutes the selection of representative sample of the universe or the general population, application of the 

appropriate research tools and the techniques. 

To fulfill the objectives of our study following methodology will use for the study and research preparation. 

RESEARCH DESIGN 

Research Design refers to pattern or an outline of a research proposal. It comprises a series of prior decision that 

is taken together and provides a plan for executive a research report. 

As different school will covered in the study, so it will be altogether a self-reported survey and research design 

to conduct the study will be a survey design. 

SOURCES OF DATA 

Both primary and secondary methods will be used for collection of data. Observation will be used as primary 

source of collecting data for the completion of study. Annual reports, Library research (articles, journals, 

dissertations books, accessed database, etc.) will be used as secondary source for collecting data. 

SAMPLE TECHNIQUE  
*Non Probability sampling   

SAMPLE UNIT 
Government and Private Banks 

SAMPLE SIZE 

100 Respondents (E-Banking Customers)  

SAMPLING AREA 

Bhopal Mandal (Bhopal & Sehore) 

RESEARCH INSTRUMENTS 
Research instrument serve as measurement tools. Research instrument will include as personal interview & 

observation only. 

RESEARCH HYPOTHESIS 

 

 These Hypotheses are summaries as follow in the table (1:1 & 1:2) 
HYPOTHESIS DESCRIPTION 

H1 Information quality positively affects consumer attitudes towards internet banking innovation 

H2 Transaction speed positively affects consumer attitudes towards internet banking 

H3 User –friendliness positively affects consumer attitudes toward internet banking 

H4 Security positively affects consumer attitudes toward internet banking 

H5 Attitudinal belief has a significant impact on the attitude 

H6 Normative belief has a significant on the subjective norm 

H7 Control belief has a significant impact on the perceived behavioural control 

H8 Attitude has a significant impact on the behavioural intention 

H9 Subjective norm has a significant impact on the behavioural intention 

H10 Perceived behavioural control has a significant impact on the behavioural intention 

H11 Behavioural intention has a significant impact on the actual usage 

Table: 1:1 

 
HYPOTHESIS DESCRIPTION 

H1 Compatibility positively affects customer adoption of innovation. 

H2 Complexity has a negative effect on adoption of innovation 

H3 Trial ability positively affect customer adoption of innovation ` 

H4 Relative advantage positively affect customer adoption of innovation 

H5 Observability positively affect customer adoption of innovation 

Table: 1:2 

 

IV Discussion & Findings Of The Study 
 The survey data revealed that about 81% of the respondents were male while 19% were female. This tends to 

indicate that there are more male customers than the female customers or probably males have more banking culture 

than their female counterpart during the period of study. Also, the survey data revealed that 70% respondents are 

married; while 29% are single or never married and 1% is widow. Men normally have more reasons to save than their 

female counterpart and thus develop early saving culture in order to meet with most of their desire and wants. This 
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consequently results to most men having an account with the banks and benefiting from other services provided by the 

banks. It was also revealed that greater proportion (69%) of the respondents are between 30 – 50 years age bracket, 

while 7% are above 50 years old and 24% are 30 years. The majority of the bank customers are therefore adult, some 

of whom are still in their prime age and have many productive and useful years to serve in their places of work. 59% 

of the respondents are of nuclear family background, with 33% from extended family and 8% from single female 

parents. The reason for having single female parents among the banks’ customers may be due to the effect of the war 

on the people. The war came to an end about a decade ago. 

 The four banks selected for the study are: State Bank of India; Punjab National Bank; HDFC Bank and Axis 

Bank. The survey revealed that 61% of the respondents bank with State Bank of India; followed by 20% who bank 

with Punjab National Bank; 11% of the respondent’s bank with HDFC Bank and 8% bank with Axis Bank. The 

survey revealed that 86%, 33%, 100% and 57% of the banks’ customers are satisfied with the e–banking services 

offered by SBI; HDFC; PNB and Axis respectively. This indicates that the customers are satisfied with the e–banking 

services provided by these banks except in Axis Bank where the numbers of those that are unsatisfied are more than 

those that are satisfied with the bank services.  

 

V Conclusion 
 E-Banking is a non-specific term for conveyance of managing an account administrations and items through 

electronic stations, for example, the phone, the web, the wireless, and so forth. The idea and extent of E-banking 

money is as yet advancing. It encourages a powerful installment and bookkeeping framework along these lines 

improving the speed of conveyance of banking money benefits significantly. While E banking an account has 

enhanced proficiency and comfort, it has additionally represented a few difficulties to the controllers and bosses. A 

few activities taken by the legislature of India, and the Reserve Bank of India (RBI), have encouraged the 

advancement of E banking an account in India. The legislature of India authorized the IT Act, 2000, which gives 

lawful acknowledgment to electronic exchanges and different methods for electronic trade. The RBI has been 

planning to update itself as a controller and director of the innovatively commanded budgetary framework. It issued 

rules on dangers and control in PC and media transmission framework to all banks, encouraging them to assess the 

dangers natural in the frameworks and set up sufficient control components to address these dangers. The current 

administrative system over banks has additionally been reached out to E-Banking. It covers different issues that fall 

inside the system of innovation, security benchmarks, and legitimate and administrative issues.  
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